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Philip J. Schoonover
Executive Vice President, Business Development- Best Buy Co., Inc.
Philip J. Schoonover is executive vice president, new business development of Best Buy, a Fortune 100 Company and North America’s number one specialty retailer of consumer electronics, personal computers, entertainment software and major appliances. He is responsible for the stewardship of enterprise strategy and identifying new business concepts and strategic partnerships that will drive the Company’s future revenues. He oversees strategic planning, business development, partnership management and operations.

Schoonover has more than 22 years of industry experience in wholesale and retail, sales marketing and merchandising. He was an executive vice president for five years at TOPS Appliance City and spent 8 years in senior sales and marketing positions with Sony Corporation of America. He joined Best Buy in 1995 as senior vice president of merchandising and marketing consumer electronics and appliances, and was promoted to executive vice president of digital solutions, before being named executive vice president, strategic planning & business development. 

Schoonover has contributed his personal time to several charities, including ADL, UJA, United Way and the Wayzata Yacht Club’s Youth Sailing Program. A native of Salt Lake City, Utah, Schoonover earned a degree in marketing and finance from the University of New Hampshire and did graduate work in business administration at Boston College. He enjoys sailing competitively in his spare time. 
Schoonover resides in Minneapolis, Minn., with his wife Cindi and their two children.
